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 Why should you invest? 

• Social Media is the No1 Online activity. 
• 2/3 of the Global internet population visit Social 

Networks. 
• The internet, including Social Media, is the most 

influential source in helping consumers to make 
purchasing decisions. 

• Your competitors are there & your customers have been 
there a long time 



Why do I invest (engage)? 

@GrowingDirect 

27,818 tweets 

3,189 followers 

2,280 following 

9 pages managed 

2000+ ‘likes’ 

Combined network 

of 3200 linked to 

12m+ professionals 



Why do I invest (engage)? 



What is the ROI of Social Media 

Can you afford not to listen to your customers? 



What is it? 



What is it? 

850m active 

users 



What is it? 









What happens during 20 minutes of 
Facebook 



How might this best work for you? 



Why should you be ‘out there’? 

• Communicating with your members 

• Communicating with your customers 

• Communication with your consumers 

• Educating those afraid to care for plants 

(especially house plants) 

• Connecting with journalists, stylists and florists 



Why not? (ROI) 

• Knowledge is KING 

• Embrace a chosen suite of platforms 

• Set your strategy, one that suits your business & 

start banging that drum! 

• Build a network, strategic targeted groups 

• On-line networking is the same as off-line 

• Take advice and get support 



How best to do this? 



Standing still… or getting it wrong….. 



What did 5 a day do with this group? 



My personal opinion 

• You really cannot afford to ignore social 

media 

• You really need to share your 

knowledge 

• You really need to engage – get out 

there! 







How might this best work for you? 

• Establish a brand for offering help to your 

customers? 

• Twitter date for answering questions 

• Facebook page for sharing top tips 

• Promotions in stores 

• Launch of new lines 

• Competitions to win latest colours 

• Be an industry voice 

• Engage with the political and environmental 

agenda 

• Provide images, stories and inspiration to 

journalists 

• Engage directly with the PR departments of 

your retailers 



How might this best work for you? 

It ISN’T time consuming 

It DOES pay dividends 

 

Look at what your competitors do… are they getting more 

coverage? 

 

You are experts in your field, make a good shop window, be 

available, engage with your customers and consumers 

 

Don’t compete against each other, work together, have a 

strong message, stick to it and improve the lot for the 

whole British industry 



Please get in touch 

Tweet us: 

@TweetTeamPiP 

@GrowingDirect 

@LuvFreshProduce 

 

Be our friend: 

Facebook.com/PartnersinProduce 

Facebook.com/GrowingDirect 

 

Email us: 

Sarah@Partnersinproduce.co.uk 

Carol@Partnersinproduce.co.uk 

 

Skype us: 

Sarah.e.Calcutt 

growing.direct 
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